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Design Elements & Principles

Design Elements are the ‘what’. The things that make 

up a poster, advert, painting etc..

Design Principles are the ‘how’. How the elements are 

arranged on the page of screen to make an impact.

Elements Principles

• Line

• Shape

• Colour

• White Space

• Unity

• Dominance

• Alignment

• Depth

• Contrast
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Colour Theory

Colour Wheel

Primary Colours
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Colour Theory

Colour Wheel

Secondary Colours

(Mix of 

primary 

colours)
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Colour Theory

Colour Wheel

Tertiary Colours

A mix of a primary 

and secondary 

colour

Red-orange

Blue-Green



N
5

 G
ra

p
h

ic
 C

o
m

m
u

n
ic

a
tio

n
 

Colour Theory

Colour Wheel

Advancing Colours Receding Colours

Warm colours (reds, 

yellows, oranges, 

pinks, violets).

These colours appear 

like they are coming 

towards you.

Cool colours 

(blues, greens, 

indigos)

These colours 

appear like they 

are moving away 

from you.
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Complimentary Colours

Colour Theory

Colour Wheel

Harmonising Colours

Colours next to 

each other on the 

colour wheel.

Also contrasting 

colours. Opposite 

colours on the 

colour wheel
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Colour Theory

Colour Wheel

Tint: A colour to which white 
has been added.

Tone: A colour to which grey 
has been added.

Shade: A colour to which black 
has been added.
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Colour Psychology
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Colour Psychology
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Colour Psychology
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Colour Psychology

@_designbytes_

https://www.canva.com/learn/color-psychology-the-logo-

color-tricks-used-by-top-companies/

https://www.canva.com/learn/color-psychology-the-logo-color-tricks-used-by-top-companies/
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Unity
Creating links and connections on a page

• Overlapping elements such as images, text and shapes

• Repeating the same colour

• Using harmonising colours

• Using the same font and style of font throughout the 

page

• Positioning items close together

• Repeating features on the page  
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Dominance
Making an item stand out more than others. The item 

should dominate the layout.

• Creating a focal point by enlarging an image and 

positioning it carefully

• Grouping smaller items and scaling them down to make 

the focal point more dominant.

• Leaving white space around the item 

There should be an order of dominance in a layout that leads 

the reader:

1. The main graphic or picture should dominate the 

layout 

2. The title, heading or product name should be next

3. Less important items should be grouped and positioned 

carefully to support this order of importance.
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White Space
Empty/blank space on a page

**White space can be any colour**

• Can allow the readers eyes to rest, especially if the layout 

is busy

• Calms the layout and allows breathing space; allows a 

layout to feel less busy

• It can make an item stand out more, creating 

dominance or emphasis.
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Emphasis
Making an item eye catching

• Creating a focal point by enlarging an image and 

positioning it carefully

• Grouping smaller items and scaling them down to put 

more emphasis on it.

• Leaving white space around the item 

• Underlining, changing font style (italic, bold), use of a 
drop cap



N
5

 G
ra

p
h

ic
 C

o
m

m
u

n
ic

a
tio

n
 

Depth
Making a page feel more ‘3D’

• Layering elements over each other (images, text, flash 

bars, shapes)

• Using different sizes of items so that larger items feel closer 

and smaller items feel further away.

• Using drop shadows.

• Using a pictorial image instead of a 2D one.

• Using perspective

https://www.canva.com/learn/how-to-create-depth-in-design/

https://www.canva.com/learn/how-to-create-depth-in-design/
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Depth
Examples
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Alignment
The structure of a layout

Lorem ipsum dolor sit 

amet, consectetur

adipiscing elit, sed do 

eiusmod tempor

incididunt ut labore et 

dolore magna aliqua. Ut

enim ad minim veniam, 

quis nostrud

exercitation ullamco

laboris nisi ut aliquip ex 

ea commodo consequat. 

Duis aute irure dolor in 

reprehenderit in 

voluptate velit esse

cillum dolore eu fugiat

nulla pariatur. Excepteur

sint occaecat cupidatat

non proident, sunt in 

culpa qui officia

deserunt mollit anim id 

est laborum

Lorem ipsum dolor sit 

amet, consectetur

adipiscing elit, sed do 

eiusmod tempor

incididunt ut labore et 

dolore magna aliqua. Ut

enim ad minim veniam, 

quis nostrud

exercitation ullamco

laboris nisi ut aliquip ex 

ea commodo consequat. 

Duis aute irure dolor in 

reprehenderit in 

voluptate velit esse

cillum dolore eu fugiat

nulla pariatur. Excepteur

sint occaecat cupidatat

non proident, sunt in 

culpa qui officia

deserunt mollit anim id 

est laborum

Lorem ipsum dolor sit 

amet, consectetur

adipiscing elit, sed do 

eiusmod tempor

incididunt ut labore et 

dolore magna aliqua. Ut

enim ad minim veniam, 

quis nostrud

exercitation ullamco

laboris nisi ut aliquip ex 

ea commodo consequat. 

Duis aute irure dolor in 

reprehenderit in 

voluptate velit esse

cillum dolore eu fugiat

nulla pariatur. Excepteur

sint occaecat cupidatat

non proident, sunt in 

culpa qui officia

deserunt mollit anim id 

est laborum

Lorem ipsum dolor sit

amet, consectetur

adipiscing elit, sed do

eiusmod tempor

incididunt ut labore et

dolore magna aliqua. Ut

enim ad minim veniam,

quis nostrud

exercitation ullamco

laboris nisi ut aliquip ex

ea commodo consequat.

Duis aute irure dolor in

reprehenderit in

voluptate velit esse

cillum dolore eu fugiat

nulla pariatur. Excepteur

sint occaecat cupidatat

non proident, sunt in

culpa qui officia

deserunt mollit anim id

est laborum

Left 

Aligned
Right

Aligned

Centre

Aligned

Justifie

d
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Alignment

• Poor alignment makes a 

layout look untidy and 

confusing.

• Alignment is achieved by 

using ‘snapping’ or ‘snap to 

grid’ on DTP software, grids 

and guidelines.

• Think about how you can 

align images, text and 

shapes on your page
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Alignment

• Align your text to suit your images

• Align items horizontally and vertically

• Apply even line spacing

• Ensure ALL elements are aligned – not just a few

• Leave a margin around your design

https://www.canva.com/learn/the-art-of-alignment/

https://www.canva.com/learn/the-art-of-alignment/
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Contrast

• Using contrasting shapes (eg circles and squares)

• Using contrasting colours (opposites on the colour 

wheel)

• Using contrasting fonts (serif and sans serif, formal and 

informal, normal and bold)

Using ‘opposites’ to make items stand out
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Exemplar

Unity

Alignment

Dominance

Contrast

White Space
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Exemplar

Unity Alignment Dominance Contrast


