
Creative Industries 
S5/6 

COURSE PLAN 2025 - 26 
It is important that you keep this in a safe place and refer to it regularly.   Important dates, reviews, hand-
ins and home works are clearly marked, please transfer these items into your homework diaries for future 
reference.  
 
 WK / BEG Course plan Homework Plan 

1 02/06  Introduction to the Creative Industries course.  

 AI influences.  

 Group/paired employability tasks 

 Sketchbook tasks 

 

2 9/06 Creative Industries – Course Introduction / Brief 

 What are the Creative Industries? 

 Research 6 main sectors 

 Self-employed or freelance task 

 Outcome 1 — Performance Criteria (b) 
 

 

3 16/06 Creative Industries – Course Introduction / Brief 

 Research chosen sector criteria 

 Personal employability skills identified 

 Industry Fact file/Infographic 

 Outcome 1 — Performance Criteria (a) 
 

 

4 23/06 Creative Industries – Course Introduction / Brief 

 Candidate Review 1 

 Complete Unit 1 Checklist 
 

 

  HOLIDAY – Wed 25th June  

  TERM 1  

 11/08 Mon / Tues – In Service 

Any Unit 1 catch-up required 

 

 18/08 Unit 2 Skills Development: Skillset 1 – Advertising, 

Marketing and Graphics 

 Research 

 Advertising analysis 

 

 25/08 Skillset 1 – Advertising, Marketing and Graphics 

 Individual presentations on advert of choice 

 Peer feedback 

 Film posters 

Completion of research presentations 

 01/09 Skillset 2 – Photography and Staging 

 Terminology 

 Composition 
 

 

 08/09 Skillset 2 – Photography and Staging 

 Contemporary and historical research 

 Lighting introduction 

 

 15/09 Fri - September Holiday 

Skillset 2 – Photography and Staging 

 Lighting tasks – studio, lightboxes, overhead, 
low and high key 

 



 22/09 Skillset 2 – Photography and Staging 

 Photography basic skills using digital SLR cameras         

Post production    
Friday - Holiday 

Related to class task 

 29/09 Monday – Holiday 

Skillset 2 – Photography and Graphic Design 

 Review photographs 

 Explore digital manipulation, Affinity 

 

 06/10  Skillset 2 – Photography and Graphic Design 

 Consider draft poster/ticket options using 
photos 

 Review personal skillset progress 

Related to class task 

  HOLIDAY   

 20/10 Skillset 3 –  Styling ideas,  make up designs                    
 

 

 27/10 Skillset 3 – Styling ideas, make up  

 Presentations and evaluations of Skills 

 Complete Unit, self-assessment and update 

goals                       

  

 

 03/11 Skillset 4 - Events management         

 Research - knowledge and understanding of 

events management sector 

Complete all work relating to Skills 1-4 – 

Prepare for review 

 10/11 Skillset 4 - Events management         

 Skills Focus – Sound Production 

 Candidate Review 2 

 

 17/11 Skillset 4 - Events management    

 Skills focus – Video Advertising 

 Completion and Evaluation of Skills 

 Outcome 3 – Evaluation of skills 
Final review of Skillset 4 

Complete all paperwork for Unit 2  

 24/11  Evaluation of work 

 Prepare Presentation of skills 
 

 

 01/12 Intro Unit 3: Creative Process 
 

Related to class task 

 08/12  Consider Ideas for role delegations 

 Sketchbook tasks 

Related to class task 

 15/12  Complete and save all work relating to 

Skills Development Unit 2 

 
Prepare for Review 

 

  HOLIDAY  

  TERM 2  

 05/01 Creative Industries – Unit 3: Creative Process 
Complete Creative Process Personal Response to the brief 

Outcome 1 — Performance Criteria (a) 

 Prepare Personal Response 

Prepare individual proposal 

 12/01 Prelim diet 
Creative Industries - Unit 3:The Creative Process 

 Present Personal response to the Brief (Outcome 2) 

 Individual feedback from team 

 Provide feedback to other team members 

Prepare individual proposal 



 Agree Team Response 

 19/01 Creative Industries – Unit 3: The Creative Process 

 Plan Team response 

 Deliver Team Response 1 to Assessor  

 Plan & Review 

Complete Creative Process Outcome 2 Key tasks (a) 

and (b) 

Prepare for team response 

 26/01 Creative Industries – Unit 3: The Creative Process 

 Final team response presentation to Assessor 

Complete Creative Process - Outcome 3 – Evaluation 

of feedback 

Prepare to start Creative Project 

 02/02  Creative Industries – Creative Project 

 Complete Creative Project – Outcome 1 – 

Group plan, Key tasks and Key stages 
 

 

 09/02 Complete 1st Interim S5 Report 
Creative Industries Unit 4: The Creative Project 

 The Creative Project 

 Skills Focus – Individual roles 

Outcome 2 

 

 16/02 Mon / Tues - Mid Term 
Wed – In Service 

 

 23/02 Creative Industries Unit 4: The Creative Project 

The Creative Project – review of progress to date 

Plan for Creative Project 

 02/03 EVENTS MANAGEMENT – FINAL PLAN IN 

PLACE 

Plan for Creative Project 

 09/03 Final checks for Exhibition next week Plan for Creative Project 

 16/03 FASHION SHOW / ART EXHIBITION REHEARSAL 

Creative Industries Unit 4: The Creative Project 
EVENTS MANAGEMENT – FINAL PLAN IN 

PLACE – RUN THROUGH 

Potentially TBC 

 23/03 FASHION SHOW / ART EXHIBITION  

Creative Industries Unit 4: The Creative Project 

 Returning of all work to pupils/ classrooms 

 Evaluation of Creative Project 

 Outcome 3 
 

Complete any outstanding paperwork 

Units 1,2,3 

 30/03 Creative Industries Unit 4: The Creative Project 

 Returning of all work to pupils/ classrooms 

 Evaluation of Creative Project 

 Outcome 3 
 

 

  HOLIDAY  

  TERM 3  

 20/04 Complete any outstanding Unit 1-3 tasks  

 27/04 Fri - Holiday 
 

 

 04/05 Thurs – In Service             
  

Complete any outstanding paperwork 

Units 1,2,3 

 11/05  Complete any outstanding paperwork 

Units 1,2,3 

 18/05 Fri - May Holiday        
 

 

 25/05 Mon - May Holiday         



. 
 

 01/06 New Timetable  

 08/06   

 15/06   

 22/06   

  LAST DAY OF TERM : Wed 24th   

 


