Personal Learning Plan

National 5 Business Management
MANAGEMENT OF MARKETING

	Name:



	THE ROLE OF MARKETING

	
	
	
	

	· I can describe why marketing is important
	(
	(
	(

	· I can describe the role of marketing
	(
	(
	(

	· I can describe the ways in which ICT is used in Marketing
	(
	(
	(

	· I can discuss what is meant by Marketing and Ethics and give some examples
	(
	(
	(

	

	MARKET RESEARCH 

	

	· I can describe why firms carry out market research
	(
	(
	(

	· I can outline ways in which the market can be segmented
	(
	(
	(

	I can describe the following field research techniques and give advantages and disadvantages for each:
	
	
	

	· Personal interview
	(
	(
	(

	· Focus groups
	(
	(
	(

	· Telephone survey
	(
	(
	(

	· Postal survey
	(
	(
	(

	· Hall test
	(
	(
	(

	· EPOS
	(
	(
	(

	· Observation
	(
	(
	(

	· I can describe what is meant by field research and give examples
	(
	(
	(

	· I can describe what is meant by desk research and give examples
	(
	(
	(

	· I can compare the advantages of using field research and desk research
	(
	(
	(

	

	THE MARKETING MIX

	

	· I can give a definition of what is meant by Product, Price, Place and Promotion
	(
	(
	(

	PRODUCT

	· I can describe the different stages of the product life cycle, draw a diagram to illustrate it and give examples of products at each stage
	(
	(
	(

	· I can describe the stages that take place before a new product is launched (product innovation)
	(
	(
	(

	· I can describe what is meant by branding and give advantages and disadvantages of branding and own-brand labels
	(
	(
	(

	PRICE

	· I can describe factors which affect which pricing strategy an organisation will use
	(
	(
	(

	I can describe the following strategies:
	
	
	

	· Price skimming
	(
	(
	(

	· Penetration pricing
	(
	(
	(

	· Destroyer pricing
	(
	(
	(

	· Promotional pricing
	(
	(
	(

	· Loss Leaders
	(
	(
	(

	· Price discrimination
	(
	(
	(

	· Premium pricing
	(
	(
	(

	· Competitive pricing
	(
	(
	(


	PLACE

	· I can describe factors which influence the location of a business
	(
	(
	(

	I can describe the following methods of distributing goods and give advantages and disadvantages for each:
	
	
	

	· Road
	(
	(
	(

	· Train
	(
	(
	(

	· Air
	(
	(
	(

	· Sea
	(
	(
	(

	· I can describe different channels of distribution used by an organisation
	(
	(
	(

	PROMOTION

	· I can describe and give advantages and disadvantages of different advertising medias (for example, television, newspapers, cinema, direct mail, radio, magazines)
	(
	(
	(

	· I can describe factors which affect the method of advertising media chosen
	(
	(
	(

	· I can describe at least 4 INTO THE PIPELINE sales promotions
	(
	(
	(

	· I can describe at least 4 OUT OF THE PIPELINE sales promotions
	(
	(
	(
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