There are a variety that can be adopted when analysing a brief.

1. Create a mind map in order to explore different aspects of'the brief such as aesthetics, function,

. environment and economics. See the list below for further topics to consider
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Comic Creations outlined their need for a new piece of

i.. Create an open design brief
ii. . Create a closed design brief

2. Explain the purpose of a design brief. furniture within their design brief.
3., A design brief is considered a critical point of the design process. Ang!yse the dgsign brie‘f.in f.U” in order to prepare them for
Explain why a designer would spend a significant amount of time analysing a writing a detailed specification

design brief prior to starting the designing process.



